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Recommendation
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Background
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Date Item

August 15, 2016 RFP

September 19, 2016 Proposals

November 9, 2016 Scheduling Coordination 
Agreement

November 9, 2016 Enabling Agreements with Six 
Suppliers



Terms
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Term 2017 2018 2019 2020 2021

Quantity 100% 100% 80% 65% 50%

Product Renewable
Category 1

Renewable
Category 2

Carbon Free

25% 25% 50%



The Process – Thursday, Dec. 15, 2016
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9:00 a.m. Supplier Updates Prices

9:00 a.m. – 11:00 a.m. Negotiate Price and Quantity

11:00 a.m. – 1:00 p.m. Execute Confirms



Board Approval Parameters
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• Products 100% Carbon Free
• Quantities As defined
• Price Less than 5 cents/Kwh



Pro Forma Comparison for CY 2018

Phase 2  
July  
2017

Phase 3  
October  
2017
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Thank you!
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Notification Process



Customer Notification Requirements
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Per AB 117 and SB790, SVCE must inform participating customers by providing at 
least four customer notifications:

o Pre-Enrollment: at least twice 60 days before the date of automatic 
enrollment 

o Post-Enrollment: twice within not less than two consecutive billing cycles 
after enrollment

Notification shall inform the customers of the following: 
o that they are being automatically enrolled as customers
o that they have the right to opt out without penalty, and the mechanism by 

which they may do so
o the Terms and Conditions of Service offered

Key opportunity to feature important messages 
o clean, 100% carbon-free electricity at lower cost than PG&E rates
o no action required to begin receiving SVCE service
o SVCE of, by and for the local community



Noticing Schedule by Phase

Phase

1

Phase

2

Phase 
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2017 Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Notice # 1 P1 P2 P3

Notice # 2 P1 P2 P3

Notice # 3 P1 P2 P3

Notice # 4 P1 P2 P3

• Beginning January 17, Phase 1 notices will be sent to: 
o 45,000 residential accounts (20%)
o All  small and medium commercial  accounts 
o 25 large commercial and industrial accounts (early enrollment)
o All municipal accounts

• Residential customers will be apportioned from all participating communities, 
based on postal ‘carrier codes’ and associated service addresses



Launch of SVCE Customer Operations . . .

• Mailing of Phase 1 notices on January 17th is a major SVCE milestone

• Customers receiving notices will:

o call, email, or go to SVCE website with questions

o want to know exact rate details

o look to opt out, or upgrade to GreenPrime service

o Do nothing, they are already in! 

• Customer interaction channels must be ready to go, including:

o customer account data pre-loaded in SVCE CRM system

o call center operational and call center agents trained 

o IVR automated phone system programmed and tested 

o SVCE website updated with rates, FAQs, and transactional support – in 
multiple languages 





Translation to Spanish and Chinese 



Terms & 
Conditions



2017 Communications and Outreach Activities

• Major upgrade to SVCE website and features - January 2017

• Leverage of city outreach resources 

• Ongoing small & medium business outreach via Chambers, business groups

• Direct engagement with large commercial and industrial customers

• Targeted paid advertising - local newspapers, media, Chinese  & Spanish media

• Articles in local media sources

• Press releases, press conference/events

• Community outreach meetings (one per community)

• Monthly Communications Working Group meetings; City/County staff on invite

• Outreach presentations to stakeholders

• Development of GreenPrime customer recognition program



Join Us on Social Media! 

@SVCleanEnergy

/SVCleanEnergy




